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CITY COUNCIL 
AGENDA REPORT 

 

Subject: MOBILE VENDOR GUIDELINES 
 
Recommendation(s) 
 

1. That the City of St. Albert Mobile Food Truck Guidelines, provided as 
Attachment 1 to the March 23, 2015 agenda report entitled “Mobile Vendor 
Guidelines”, and the approach outlined in the agenda report, be approved 
as a pilot for the 2015 season. 

 
2. That Administration provide a report to Council on the results of the 2015 

Mobile Food Truck pilot and recommend an approach for the permitting and 
management of Mobile Vendors in 2016 by Q1 of 2016. 

 
Purpose of Report 
 
Administration was directed to develop Mobile Vendor Guidelines as a way of 
permitting and managing this type of general and all-encompassing use in the 
community. The proposed Guidelines will be a means for the both the City and 
Vendors to ‘pilot’ an approach focused initially on Food Trucks for 2015 in four 
locations in the City. Pending the completion of the pilot, recommendations would 
be prepared that would expand or adjust the guidelines attached to this report to 
address other mobile vendors. 
 
Council Direction 
 
At its meeting on November 24, 2014, Council approved the following motion: 
 
(C531-2014) 
That Administration develop Mobile Vendor Guidelines, by utilizing existing 
guidelines in the region and that the Guidelines be presented to Council before 
March 31, 2015. 
 
Background and Discussion 
 
Over the course of the past several months, Administration assembled and worked 
with an internal committee representing the following City Departments; 

• Planning and Development 
• Engineering Services 
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• Culture 
• Recreation 
• Municipal Enforcement 
• Economic Development 

 
The committee met several times and reviewed the issue in the St. Albert context. 
It then examined some of the guidelines that have been created in the region and 
across the country to determine if an arrangement that was used elsewhere could 
be used for St. Albert. 
 
At the outset it became clear to the committee that the review of this undertaking 
would need to be primarily focused on public lands and road rights of way. All 
applications for mobile vendors on private lands could continue to be managed 
through the existing Development Permit and Business License processes.  
 
In addition and after several meetings and stakeholder consultations (see below), it 
was determined that no single guideline for all of the broad definition of mobile 
vendors on public lands would work for St. Albert due to the following reasons: 

• Size of downtown and limited available parking spaces for mobile vendors; 
• Number of special events held in downtown; 
• Special Events guidelines being prepared in 2016; 
• The high degree of complexity of an all encompassing guideline for all 

classes of mobile vendors; 
• Business License Bylaw changes; 
• Special rates to be set for a wide variety of mobile vendors; 
• City Engineer permissions required and the degree of involvement; and 
• Enforcement challenges 

 
In addition, several of the comments that were received from the Food Vendor 
truck industry suggested that establishing basic guidelines to operate in a given 
area(s) would be better than being overly prescriptive. The intention being that the 
end result would be more amicable to both the vendors and the municipality. 
 
As a result of these aforementioned complexities and stakeholder input, a pilot 
program was deemed to be the most effective way to address the introduction of 
Guidelines by focusing exclusively on Food Trucks for the first year.  
 
After consultation with businesses and the industry and the internal committee, the 
Mobile Food Truck Guidelines have been developed to manage four specific 
locations throughout the City as a trial period over the 2015 season from May 1 to 
October 31.  
 
The four locations are indicated below and as shown on the map (Schedule A to 
attachment 1. City of St. Albert Mobile Food Truck Guidelines). 
 

1. Downtown in the civic parking lot 
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2. Lion’s Park parking lot 
3. Log Cabin parking lot 
4. Lacombe Lake Park parking lot 

 
The exact locations for the set-up of a food truck at each of these locations would 
be clearly marked to be used by a Food Truck on a first-come-first served basis 
within defined operating hours. Exceptions to the availability of these spaces are 
clearly indicated in the Guidelines to ensure the Farmers Market, Children’s 
Festival and pre-existing arrangements with established special events are 
respected.  Food Truck Vendors would require a valid Business License and abide 
by a number of conditions outlined in the Guidelines to qualify and maintain 
permission to occupy the spot. 
 
The Guidelines will provide direction to Food Truck vendors when applying to 
operate in St. Albert, and for 2015 only, this will be considered a pilot project with 
limited operating locations within the City; administration will be reviewing the 
document in the fall to ascertain what worked and what improvements need to 
occur for the future.  
 
As these Guidelines are not intended to be stand alone regulations at this time, the 
Business License Bylaw will be the authority; therefore, a Food Truck vendor must 
first apply for the business license, at which time condition(s) based on the 
Guidelines will be placed on the license.  
 
Stakeholder Communications or Engagement 
 
Administration conducted a Mobile Vendor Open House on February 11, 2015 for 
the purpose of providing information and receiving input from affected businesses 
and residents of the community. There were approximately a dozen participants, 
all mainly from the food truck industry. The information received from the 
participants included desirable locations (mainly the downtown core and parks), 
cost and requirements.  
 
Other means of collecting stakeholder input included a survey placed on the City of 
St. Albert website, attending the Perron District meetings and meeting with the 
President of the St. Albert Chamber of Commerce. 
 
Overall the concept of attracting vibrancy to the downtown is supported by all 
stakeholders and downtown business. Concerns raised by the downtown 
businesses were focused primarily on the need to manage direct competition in 
immediate proximity to an existing business. The other concern voiced was the 
impact food trucks would have on available parking in the downtown.  
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Implications of Recommendation(s) 
 
a) Financial: 
 

The cost of demarking the four locations for the Food Vendors for this pilot is 
estimated to be approximately $5000. This cost will be shared between the 
Engineering and Economic Development Departments and can be 
accommodated within existing Economic Development Advertising and 
Promotion budget.   
 
Food trucks will have to acquire business license to operate in St. Albert under 
this pilot. This approach could generate several new businesses in St. Albert 
and result in a net cost substantially less than the cost to implement the pilot. 
 

b) Legal / Risk: 
 

Vendors will be advised that operating without, or in non-compliance with, a 
business license or the Business License Bylaw may result in bylaw charges 
and/or suspension or revocation of the business license.  
 

c) Program or Service:   
 

None at this time 
 

d) Organizational: 
 

The implementation of the guidelines will have an impact on staff resources and 
workload in the Planning and Engineering Departments, Economic 
Development Division and Municipal Enforcement.  

 
Alternatives and Implications Considered 
 
If Council does not wish to support the recommendation, the following alternatives 
and implications could be considered: 
 

a) Each mobile vendor request will be dealt with on a one-off basis by using 
existing municipal bylaws. 

 
Mobile vendors will find it difficult to operate in the City of St. Albert; therefore, 
not having guidelines may be viewed as a deterrent by potential applicants and 
the residents wishing to operate and/or use this type of business. 

  
Strategic Connections 
 
a) Council’s Strategic Outcomes and Priorities (See Policy C-CG-02) 
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• CULTIVATE ECONOMIC PROSPERITY:  A diversified, robust and resilient 
economic foundation to support growth and community service delivery. 

• CULTIVATE A SAFE, HEALTHY AND INCLUSIVE COMMUNITY:  A community 
that provides opportunities for everyone to realize their potential in a thinking, 
caring and connected way. 

 
b) Long Term Plans (e.g. MDP, Social Master Plan, Cultural Master Plan, etc.) 

• “N/A”  
 

c) Corporate Objectives (See Corporate Business Plan) 
• Deliver programs and services that meet or exceed our standards 
• Exercise strong fiscal management 
• Ensure our customers are very satisfied 

 
d) Council Policies 

• “N/A”  
 

e) Other Plans or Initiatives (Business Plans, Implementation Strategies, etc.) 
• “N/A”  

 
Attachment(s) 
 
1. City of St. Albert Mobile Food Truck Guidelines 
 
Originating Department(s): Economic Development 
Author(s): 
General Manager Approval: 

Cheryle Wong, Business Licensing Inspector 
Guy Boston, Executive Director, Economic Development 

 
City Manager Signature:   

Date: 
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MOBILE FOOD TRUCK GUIDELINES 

 

The purpose of the Mobile Food Truck Guidelines is to encourage and welcome Food 
Vendors in the community and to provide regulations that allow Food Vendors to 
operate on Public Place (public land) within the municipal boundaries of the City of St. 
Albert. 
 
Definitions 
 
1. “City” means City of St. Albert. 

 
2. “Business Licence Inspector” means the person so designated in accordance with 

the Business License Bylaw 43/2000. 
 
3. “Food Vendor” means any food vending business (unit) that moves, is on wheels 

and/or sets up on a temporary basis.  
 

4. “Conditions” means the conditions noted on a Business License permitting the 
vendor to operate within the City of St. Albert boundaries. 

 
5. “Designated Site” means the site designated and clearly marked by the City of St. 

Albert. 
 

6. “Private Lands” means lands owned by a private landowner and do not include lands 
owned by the Crown in right of Alberta, lands owned by Canada or its agents, and 
any Public Place. 

 
7. “Public Place” (also known as public lands) means any Highway, parkland, public 

bridge, Roadway, lane, footway, square, court, Alley or passage, whether a 
thoroughfare or not, and includes any open space to which the public have or are 
permitted to have access, whether by payment or otherwise, to City land.  

 
General Guidelines 
 
1. Conditions will be placed on a Food Vendor’s Business Licence at the discretion of 

the Business Licence Inspector in accordance of the Business Licence Bylaw 
43/2000.  Conditions are valid for a one year period (January 1st to December 31st) 
with an option to renew. 
 

2. All necessary permits, licences, and letters of permission required by federal, 
provincial or municipal regulations are the responsibility of the Food Vendor.  
 

3. Compliance with all laws, regulations and bylaws whether federal, provincial or 
municipal in regards to food vending operations is mandatory.  
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4. A Food Vendor must obtain a valid Business Licence, which must be displayed in a 
conspicuous place to the general public at all times and must be presented upon 
request to the Business Licence Inspector and/or any member of Municipal 
Enforcement and RCMP. 

 
5. Pursuant to its activities, and any obligations under the Business Licence, the Food 

Vendor shall, in both its own name and in the name of the City (as an additional 
insured) place and maintain policies of commercial general liability insurance and 
automobile insurance, each  not to be less than two million ($2,000,000.00) dollars 
per accident or occurrence. 

 
6. A Food Vendor who wishes to operate on Private Lands is required to contact the 

Planning and Development Department by phone at 780-459-1642. 
 

7. Food Vendors participating in a special event within the City of St. Albert are 
required to contact the coordinator of the special event.  

 
Designated Sites (see Schedule A of these Guidelines) 

1. Designated Sites will be allocated on a first come, first serve basis and authorized 
Food Vendors must comply with all requirements as set out in these guidelines and 
all other federal, provincial and municipal regulations/laws, to include and not be 
limited to the following: 

 
a) Designated Sites will be clearly marked; 
b) Only one Food Vendor unit is permitted to take up occupancy at any 

Designated Site;  
c) The Food Vendor unit can not occupy a site if it is closer than 20 meters to a 

business that sells a similar product; 
 
2. The Business Licence is issued to a Food Vendor to operate within the Designated 

Site only and is sufficient authorization for the purposes of Sections 44 and 45 of the 
Traffic Bylaw 18/2005.  Conducting business outside of the Designated Sites will 
require further authorization from the License Inspector and potentially, the City 
Engineer.   

 
Food Vending Site Requirements 

1. Cleanliness 
 
All Food Vendors are required to maintain a clean and neat Designated Site and to 
adhere to the following requirements: 
 

a) take precautionary measures to ensure no stains, garbage or other unwanted 
pollutants negatively affect the area; 
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b) place mats underneath vending units to protect the area from grease and 
other pollutants 

c) provide garbage and recycling receptacles - use of public refuse bins by Food 
Vendors is prohibited; 

d) collect and dispose of any refuse produced directly or indirectly by the 
vending operation within a 6 metre area of the Food Vending Site, to include 
any packages that may be discarded by the operator or customers. At 
completion of operation, the Food Vending Site must be returned to its 
original state; 

e) all Grey Water must be disposed of following municipal environmental 
standards and legislation; and 

f) secure any wrappers, signs or items that could be scattered by wind gusts. 
 

2. Signage 
 
The Food Vendor shall not place on or in a Public Place any advertisement, legend, 
message or sign of any kind. 
 
3. Hours of Operation 
 
Approved Food Vendors are permitted to set-up and operate on the Designated Sites 
between the hours of: 
 

a) Monday to Friday – 7:00 a.m. to 10:00 p.m.  
b) Saturday – 9:00 a.m. to 11:00 p.m.  
c) Sunday and Holidays –9:00 a.m. to 10:00 p.m. 

 
General Operation of the Food Vendor 
 
1. Food Vendors are not permitted to: 
 
a) Smoke within 3 metres of the Food vending unit; 
b) Leave the food vending unit unattended during operation; 
c) Leave the food vending unit overnight at the Designated Site; and 
d) Occupy certain Designated Sites during Special Events referred to in Schedule B of 

these Guidelines.  
 

2. All food vending units must operate in a self-sufficient manner (utility hook-ups will 
not be available at Designated Sites ) 

 
Enforcement 
 
Food Vendor operations will be regulated through the Business Licence process and 
Conditions will reflect these Guidelines. Food Vendors failing to abide by the Conditions 
may be subjected to fines and penalties in accordance with the Business Licence Bylaw 
43/2000.   
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Schedule A - DESIGNATED SITES 
 
 

  

Lacombe Lake 
 

Log 
 

Tache 
 

St Albert Place 
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Schedule B - SPECIAL EVENTS LIST  
(subject to change and may affect Designated Sites) 

 
 

Date Event Location 
 

May 7-10 Cheremosh Dance Festival  St. Albert Place 
May 10 MEC Race #2   5/10/15 km 

race St. Albert Place 

May 26-30 Children’s Festival St. Albert Place 
May 31 Autorama St. Albert Place 
June 7 Public Safety Event St Albert Place 
June 13- October 3 (every 
Saturday) Outdoor Farmers’ Market St. Albert Place 

June 26 Community Recognition 
Awards St. Albert Place 

August 18-19 St. Albert Annual Garden 
Show St. Albert Place 

September 13 Bockman Foundation Wheel, 
Walk or Run  St Albert Place 

September 19 Make A Wish St. Albert Place 
September 20 Terry Fox Run St. Albert Place 

 
May 3 Leading Edge RunWild, 10 

and 5km  Tache Street (Lions Park) 

May 26-30 Children’s Festival Tache Street (Lions Park) 
June 14 Walk, Run, Bike Fundraiser Tache Street (Lions Park) 
June 21 National Aboriginal Day Tache Street (Lions Park) 
August 4-8 Rock’n August Tache Street (Lions Park) 
August 24 Picnic in the Park Tache Street (Lions Park) 
September 6  Kidney Foundation Walk Tache Street (Lions Park) 

 
May 4 Tudor Glen Vet Clinic 

Poopathon Lacombe Lake Park 

 




